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Hello White Space subscriber!

Thought leadership can be a powerful tool to shift clients’ perceptions by helping your firm differentiate itself and
showcasing your people as leaders in their fields. But as you know, the thought leadership marketplace is a crowded
one and effectively cutting through the noise to remain relevant in the eyes of buyers is ever more critical.

At Source, we’re fortunate to read and review a wealth of thought leadership materials every year, either as part of
our Quality Ratings Report or our bespoke thought leadership reviews and strategy work. We also readily understand
the buyer’s view of thought leadership from our annual Client Perceptions of TL report. This gives us real insight
into what works (and what doesn’t!) and crucially, what new tools and innovations firms are turning to as they
continually strive to outsmart competitors.

We’ve created this compendium of high-quality examples and behind-the-scenes stories from top-performing
content teams. We hope that you find this a valuable resource that inspires you, as marketing, research and
thought leadership practitioners, to push the dial on your strategy for the year head.

We hope you enjoy reading them.

Source Marketing Advisory Team ﬂ
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Introduction

Meet the experts

Natasha Cambell

Natasha is a Principal Thought Leadership Consultant

in Source’s Marketing Advisory team and is deeply
passionate about content and actionable insights.
In her role, she works with clients to help them
shape and execute impactful thought leadership
and content strategy. Day to day, Natasha works
on thought leadership ratings and reviews, authors
reports, and leads on bespoke client projects.

With over 15 years of experience driving and
delivering global, regional, and sector-focused
thought leadership strategy and flagship campaigns
within the Big Four, Natasha brings a broad
perspective, leadership expertise, and a hands-on
approach to her work with clients.

Natasha Cambell

A natasha.cambell@sourceglobalresearch.com
m www.linkedin.com/in/natashacambell/
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Nicola Kostrzewska

Nicola joined the Marketing Advisory team at
Source as a Senior Thought Leadership Consultant.
After working in a variety of broad marketing roles,
Nicola found a passion for content marketing and
has been designing, writing, and activating thought
leadership campaigns in the professional services
industry for over 10 years.

Her role at Source combines this experience with
her desire to provide practical advice to others and
involves thought leadership ratings and reviews,
writing insight reports and bespoke projects that
inform client content strategies.

Nicola Kostrzewska

A nicola.kostrzewska@sourceglobalresearch.com
m www.linkedin.com/in/nicola-kostrzewska/

About our work

White Space subscripton 2026

Omaro Maseli

Omaro is a Senior Consultant at Source with
extensive experience shaping thought leadership
on topics at the intersection of customer,
business, and technology trends. Her expertise
lies in her ability to turn market signals into
strategic insights for business leaders across
different industries. She has written and advised
on a range of business journal articles featured in
the likes of Harvard Business Review.

Omaro Maseli

A omaro.maseli@sourceglobalresearch.com
m www.linkedin.com/in/emmanuellaomaromaseli/
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Our custom thought leadership work

Alongside off-the-shelf reports on the professional services industry, we
also provide custom advice and research-led consulting services to the
world’s biggest and most successful professional services firms,

We can help by:
Speaking to and surveying senior buyers of professional services to understand what they want to know more about,
and what they expect from thought leadership and other forms of content;
Bringing our extensive knowledge of the industry to bear on your thought leadership challenges;
Conducting reviews of a sample of your content against our tried-and-tested methodology, and providing overarching
feedback with suggestions for improvement;
Reviewing thought leadership campaigns and providing actionable recommendations on how to improve the campaign;

Helping you to find the white space in a crowded competitive landscape by assessing what your competitors are doing
in a certain space.

Our goal is to ensure that you get the maximum possible return from your investment in thought leadership and
content marketing. In everything we do, we ask “How could this be even more helpful to your target audience in building
awareness, understanding, and trust?”.

UK +44 (0) 20 3743 3934
sourceglobalresearch.com

O SOURCE
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Publication schedule for 2026

White Space subscription

Stay ahead in the professional services thought leadership 2026 Reports More insights
landscape. Our White Space programme delivers unique \

insights, proprietary data, and expert analysis to help your

firm increase the value of its thought leadership. January
It includes two core reports: the Quality Ratings Report, Featurei.Trlought
benchmarking outputs from leading publishers, and the Client February Leadership

Perceptions of Thought Leadership report, capturing the views
of 4,000 consulting services buyers. For subscribers and non-

March

Quality Ratings Report

Quality Ratings Webinar

subscribers, we also publish an Innovation report on emerging g (QRR)
trends and leading approaches, alongside Featured Thought
Leadership each quarter, showcasing a best-in-class example.

April Featured Thought

Leadership*

Client Perceptions of

Thought Leadership
Client Perceptions of Webinar

These insights will help you understand how your firm compares ‘ ‘
to competitors and guide strategic decisions on content, client May

engagement, and marketing priorities.

June Thought Leadership
. . Jul;
Programme highlights: d
J Our industry-leading thought » /. Five reviews of your key thought August Egzg’;ﬁi:zwght
\@’ leadership quality benchmark N @' leadership publications, rated with P
- ~ report, with a 30-minute - ~ Source’s proprietary methodology,
executive briefing on results and with actionable recommendations September
the implications for your firm for enhancement )
October ThoughF Leadership
Innovation*
Client perceptions report access, Tailored 60-minute leadership Featured _TZOUght
revealing what thought leaders’ 5S¢ briefing on marketing, content, November L eirslilp
. clients value most and why 7 and industry trends, with strategic Thought Leadership
o recommendations Innovation Webinar*
December
_IIH,CT Webinar series deep-diving into
ﬁ| Q report insights and providing
—T— opportunities to learn from high- Also included with the programme:
performing teams . . . . R
— A 30-minute briefing on Quality Ratings Report findings
— A tailored 60-minute leadership briefing
Want to find out more? Get in touch to discuss how the — Five expert reviews of your key publications

*Elements available to non-subscribers

White Space subscription could help vour firm.
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About us

We partner with professional services firms to turn insight
into strategic advantage. Our proprietary research and
tailored, firm-specific studies provide clear, actionable
guidance to inform vour firm’s strategic decisions.

Through our work, we help professional services firms to:

Anticipate key industry trends

Identify and evaluate growth opportunities in existing and emerging markets

Understand client perceptions and competitive positioning

Refine propositions and messaging to better align with client needs

Maximise the reach, impact, and commercial value of thought leadership

To dig deeper into the insights in this report, explore our other publications, or learn more about
bespoke research for your firm, please get in touch.

UK +44 (0) 20 3743 3934
sourceglobalresearch.com
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Publication schedule for 2026
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April

Q2 May
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July

Q3 August

September
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Q4 November

December
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