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HOT TOPICS IN THOUGHT LEADERSHIP: DATA & ANALYTICS

DATA & ANALYTICS REMAINS A HIGH
PRIORITY

Data & analytics is a high priority for clients: In our recent survey of senior executives, 83% told us that they are planning, or are
already involved in, analytics initiatives!. Reflecting client priorities, data & analytics is a popular topic for thought leadership:
Content related to this topic accounted for around 4% of all content throughout 2016, 2017, and early 2018.

Two or three years ago, there were a lot of people
wondering if data would change their business
life. Today it's no longer a question, but it's still
just the beginning of many clients' journeys. They

Percentage of thought leadership relating to data & analytics Wznt to know how they can leverage data and at
what pace.

Marc Chemin, Capgemini Consulting

4.4%

2015 2016 2017 2018

Note: Analysis carried out in March 2018 based on content available on the White Space database.

1 Source Global Research survey of 199 senior executives in American corporations at the beginning of 2018. All references to client views are based on this recent
survey. For more insights on the data & analytics consulting market, please see LINK TO SPP REPORT
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https://www.sourceglobalresearch.com/report/4089/intelligent-analytics-threats-and-opportunities-in-the-global-analytics-market

Are you making the most of White Space?

This report is only available to White Space subscribers. Are you making the most of your free access?

Our White Space portal enables users to: We also offer bespoke services to our White Space subscribers.

e Search—quickly and easily—for competitor content. We can help you:

* Develop a compelling concept for new thought leadership.
¢ Know immediately—through a tailored monthly email—what

competitors have published around a specific topic or industry. * Benchmark your publications against those of your competitors.
¢ Benefit from Source research, analysis, and advice around ¢ |dentify opportunities to improve the quality of your thought
thought leadership. leadership.

* Access our bi-annual quality ratings.

* Offer access to colleagues across the firm.

If you would like any further information, please call +44 (0)20 3478 1207 or email info@sourceglobalresearch.com.

UK AND EUROPE

Source Information Services Ltd

Q 20 Little Britain e London ¢ EC1A 7DH
J t44(0)20 3478 1207

& info@sourceglobalresearch.com

@ www.sourceglobalresearch.com

© Source Information Services Ltd 2018 4()-) S O U R‘ E
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