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Let us help you find the white space for your next thought leadership project

While we can only offer high-level recommendations in a report such as this, we can provide much more detailed guidance on a bespoke basis.
Let us know who your target audience is and your area of interest and we will:

* Carry out detailed competitor analysis, highlighting to you the pieces you really ought to read
¢ |dentify opportunities for you to differentiate yourself from the competition and create content that is very relevant to your target audience

e Offer concrete recommendations

If you would like any further information, please contact Jo Peck on +44 (0)20 3478 1207 or email jo.peck@sourceglobalresearch.com.
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